
https://branddb.wipo.int/en/brand/EM500000001274778
https://branddb.wipo.int/en/brand/WO500000001042572
https://branddb.wipo.int/en/brand/WO500000001039550


International Taekwon-Do Federation 

2025 © ️Copyright.

Logos for Continental Federations (CFs) and National 
Governing Bodies (NGBs)/Associated Governing Bodies (AGBs)


To ensure brand coherence across all ITF-related entities, logos used by Continental 
Federations and National/Associated Governing Bodies must conform to specific 
design standards.




Logos for Continental Federations (CFs)


Key Elements: Each logo must include the following three uniting elements:


o A round shape


o A fist symbol


o The Korean characters 태권 (Taekwon)


These elements are vital for maintaining visual consistency and brand recognition 
across all ITF-affiliated organizations.





Proper Logo Examples:














Proper Logo Examples:

• A round logo featuring the ITF emblem with 태권 and a fist, maintaining the core 
visual elements of the ITF brand.




Incorrect Logo Examples:


• Logos that are not round, lack the fist symbol, or exclude the 태권 characters.


• Logos that distort these elements or incorporate additional symbols that conflict with 
the ITF’s brand identity.
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Proper Labeling of ITF Sanctioned Events


To maintain the integrity and uniform recognition of ITF Taekwon-Do worldwide, all 
official events endorsed by the ITF, including World, Continental, and National 
Championships, as well as any other ITF-sanctioned functions, must adhere to strict 
naming conventions.




Naming Conventions


1. Mandatory Inclusion of "ITF Taekwon-Do": The name of every event must include 
the phrase "ITF Taekwon-Do" to clearly identify its affiliation with the International 
Taekwon-Do Federation. The separation of "ITF" and "Taekwon-Do" within any event 
name is strictly prohibited.




2. Prohibition of Abbreviations: No abbreviations or domestic modifications that 
replace or omit "ITF" next to "Taekwon-Do" are permitted. This ensures consistency 
and reinforces the ITF brand at all levels.


Examples of Proper and Improper Naming:




Proper:


• ITF Taekwon-Do World Championships


• ITF Taekwon-Do European Championships


• ITF Taekwon-Do Panhellenic National Championships




Alternative Acceptable Format:


• World Championships in ITF Taekwon-Do


• European Championships in ITF Taekwon-Do


• Panhellenic National Championships in ITF Taekwon-Do




Incorrect:


• ITF World Championships


• EITF Taekwon-Do European Championships


• KTC National Championships
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Rules for the use of branded materials

To uphold the integrity and recognizability of the ITF brand, all branded materials must be utilized in accordance with established guidelines. This 
includes the use of the logo, fonts, color palette, graphic elements, and other visual and textual resources.



Logo Usag�
� Approved Versions: The logo must only be used in its approved forms�
� Prohibited Actions�

� Do not alter the proportions, colors, or elements of the logo�
� Avoid placing the logo on backgrounds that impair readability�

� Minimum Size: The logo should be at least 20 mm wide for print materials and 100 pixels wide for digital use.



Color Palett�
� Colors: Use only approved corporate colors, specified in RGB, CMYK, HEX, and Pantone formats�
� Restrictions: Do not substitute or use unapproved colors or use approved colors in combinations that compromise brand integrity.



Font�
� Typography: All text should be set in Kumbh Sans fonts�
� Font Usage Restrictions: It is unacceptable to use unapproved fonts or alter the letter spacing or proportions.



Graphic Element�
� Usage: Graphic elements such as patterns, icons, and textures should be used only in recommended styles and colors�
� Modifications: Do not scale elements disproportionately or apply unapproved effects like shadows or gradients.



Souvenir�
� Placement: Ensure the logo and brand elements are placed to remain legible and recognizable�
� Background: Avoid placing brand elements on complex textures or colors that conflict with the corporate palette.



Digital Material�
� Templates and Styles: Use only approved templates and styles for websites, social media, and presentations�
� Readability: Ensure the logo and text are readable on any device, including desktops, tablets, and smartphones.



Control and Responsibilit�
� Approval: Any use of branded materials must be authorized by the ITF HQ�
� Compliance: Unauthorized modifications or violations of these guidelines will not be tolerated.



These guidelines are in place to ensure that the ITF brand is consistently presented in a professional and cohesive manner across all platforms and 
media. Compliance with these standards is crucial for maintaining the strength and clarity of our brand identity.
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